
 

 

tible materials; 

name or job 

title of em-

ployees re-

sponsible for 

maintaining 

equipment to 

prevent or 

control sources 

of ignition or fires; and name or 

job title of employees responsible 

for the control of fuel source haz-

ards.  

You can read more about fire 

prevention on page 8 of this news-

letter with an article that  high-

lights electrical hazards in fire 

safety.   

If you have any questions or 

would like to make suggestions 

for the association, please feel free 

to contact me at 301-937-6700. 

Calendar of Events 

 October 8 - Meeting**  

Please Note:  **This is the 

2nd Thursday of the month  

 5:00 - Board Meeting 

 6:00 - T-4 Training :     

Water Heaters 

 7:30 - Dinner and  Gen-

eral Meeting 

 November 12 - Meeting 

October brings many changes and 

new events every year. Of course 

the weather typically turns colder 

and the leaves begin to turn color.  

Many folks welcome this change 

as we prepare for Fall and Winter 

holidays.    

This October we have the PHCC 

National Convention.  PHCC Con-

nect 2015 is from Sept. 30th - Oct 

2nd at the Diplomat Resort & Spa 

in Hollywood, FL.  We have sever-

al members that will be attending 

and we hope that you will make 

the trip to sunny Florida to learn 

new strategies and solutions to 

expand your business. 

Also in October is Fire Prevention 

Week.  As small business owners 

we have so many things to consid-

er including safety and fire safety 

is especially important.  Fire can 

have a devastating impact on small 

businesses.  A fire can race 

through a structure/business in a 

matter of minutes.  OSHA requires 

employers with 10 or more em-

ployees to have a fire prevention 

plan.  The plan must be in writing, 

kept in the workplace and availa-

ble for employees to review.  The 

fire prevention plan must include a 

list of all major fire hazards; prop-

er handling and storage procedures 

for hazardous materials potential 

ignition sources and their control; 

type of fire protection equipment 

necessary to control each major 

hazard; procedures to control ac-

cumulations of flammable and 

combustible waste materials; pro-

cedures for regular maintenance of 

safeguards installed on heat-

producing equipment to prevent 

the accidental ignition of combus-

Message from the President — Charlie Perkins 

MWPHCC October Meeting Sponsored by Ferguson 

We hope you will join us for our 

meeting on October 8, 2015 spon-

sored by Ferguson Enterprises.  

They will be  offering two great 

trainings.  Beginning at 6:00 pm 

they will start with Centrotherm 

Eco Systems:  Lining Chimneys 

with Polypropylene for High Effi-

ciency Equipment.  At 6:30 pm, 

the 2nd training will begin:  Na-

vien Tankless:  New NPE 150 

Water Heater & the New NHB 

Boiler.  This is the latest infor-

mation in the industry and you 

won’t want to miss these trainings. 

Then join us at 7:30 p.m. for our 

general meeting and dinner pro-

vided by Ferguson.   

In the US, Ferguson is the largest 

distributor of residential and com-

mercial plumbing supplies and 

pipes, valves and fittings and one 

of the largest distributors of 

HVAC and Waterworks in the 

US. Ferguson has sales of $11.1 

billion and 22,000 associates in 

almost 1,400 service centers lo-

cated in all 50 states.   

Members from the Ferguson Hy-

dronics Department will be in 

attendance at the meeting. Please 

come out and meet your Boiler 

and Water Heater team.  They 

offer 24 hour a day service on 

commercial water heaters and 

boilers.  They have a full stock on 

several of your heating items and 

have two associates trained on 

Radiant Design.   

Please call Carl Anderson at 301-

440-7519 for your Hydronics 

needs and Water Heater replace-

ments. 

Metropolitan Washington Association of 

Plumbing-Heating-Cooling Contractors 
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Why Addressing Mental Health in the Workplace is Good Business 

Do you have a workplace environment where 

team members can address symptoms or 

concerns with mental illness? If you don’t, 

read on – the facts may surprise you. 

Like many illnesses, mental illness – such as 

depression, anxiety disorders, mood disorders or 

addiction – affects people across all life stages 

and occupations. In fact, research indicates that 

20 percent of us will experience a mental health 

problem over the course of our lifetime. Even if 

you aren’t one of those 20 percent, you’re likely 

to work alongside someone who is working 

through the symptoms of a mental illness (or is 

trying to conceal those problems at the work-

place for fear of the stigma that can be associat-

ed with mental illness). 

What can you do as an employer, and as an 

employee, to help encourage an environment 

where knowledge of symptoms and resources 

for treating mental illness are on the forefront? 

1. Know the facts. In terms of productivity at 

work, a report estimates that at least 44 percent 

of employees who took part in the survey 

“Building Mentally Healthy Workplaces” were 

working through a mental illness or had in the 

past. Mental health issues among employees 

affect all businesses, from small companies to 

large corporations. 

2. Share the reality that mental illness in the 

workplace is serious and affects all levels of 

employment. Many workers may feel that 

they can’t bring up their challenges or symp-

toms or shouldn’t bring them up for fear of be-

ing stigmatized or even overlooked for assign-

ments. As they keep symptoms concealed, such 

as anxiety or depression, the illness is likely to 

progress – prolonging diagnosis and treatment 

for a return to quality of life. Share the reality 

that mental illness is like many types of chronic 

physical illness, in that there are identifiable 

symptoms, numerous treatment options and 

many ways to manage the illness successfully 

in the workplace and in a person’s family life. 

3. Know and share the connections between 

workplace stress, employees’ lifestyles and 

the progression of untreated mental ill-

ness. As you’re implementing a healthy work-

place initiative, the symptoms associated with 

many types of mental illness (such as sleepless-

ness or fatigue, inability to make decisions, 

intense mood swings or noticeable changes in 

work habits) should be just as top of mind as 

healthy eating and other physical initiatives. By 

making symptoms familiar to employees in a 

casual way, those who need to reach out for 

help may be more encouraged to do so. 

In fact, stress is noted as a chronic health prob-

lem among nearly half the population, and is 

connected to heart attacks, stroke, high blood 

pressure, lung problems and even a higher rate 

of substance abuse or addiction. Ongoing ill-

nesses like depression are known to weaken a 

person’s immune system, and those living with 

long-term chronic stress may have a rate of 

heart attack twice that of other individuals. 

4. Get educated on common types of mental 

illness and how they can affect your organi-

zation’s productivity, retention and morale. 

The cost of untreated mental illness is quite 

high: Reports indicate undiagnosed mental 

illness in the workplace costs the U.S. $150 

billion in productivity, annually. By know-

ing the basics of mental health issues at 

work, such as balance, anxiety, stress man-

agement and workload management, you 

can help create an environment where em-

ployees are willing to talk when problems 

arise, rather than let them go unnoticed or 

escalate further. Some studies suggest that 

when employees feel like their managers 

know about mental health issues, they’re 

more likely to feel supported and to seek 

support when it’s needed. 

Mental health is certainly a critical business 

concern nationwide, and there are more 

resources than ever to help you create a 

workplace environment without stigma. 

This means healthier team members and a 

more positive, productive work environ-

ment. Now that’s good business for every-

one. 

For more information on mental health in 

the workplace and for small business own-

ers there are several good online resources 

such as : 

https://

www.workplacestrategiesformentalhealth.c

om/job-specific-strategies/strategies-for-

small-business-owners 

http://www2.nami.org/Template.cfm?

Section=Employment1&Template=/

ContentManagement/

PHCC Educational Foundation:  Upcoming PHCC Webinar 

Maintenance Agreements: The Contractors Golden Goose! 

Date: Wednesday, November 4th, 2015 
Time: 3:00pm - 4:00pm ET 
Free Member Webinar  

Maintenance agreements are literally the foundation stone for profitable growth in the 21st Century! During this webinar learn 
why maintenance agreements are good for you, as well as your customer. Learn how to develop, price and effectively market 
maintenance agreements to increase your cash flow and profits. Maintenance agreements create customers for life. In fact, 80 
percent of the selling price of a business is based on the number of active maintenance agreements that are in place. Don't miss 
this webinar! 

Register at https://attendee.gotowebinar.com/register/8010866166266810881 

http://www.mentalhealthworks.ca/why-it-matters/health
http://www.mentalhealthworks.ca/why-it-matters/health
http://www.familyguidance.org/the-effects-of-alcohol-consumption-in-the-workplace/
https://attendee.gotowebinar.com/register/8010866166266810881


 

 

Page 3 

 



 

 

Page 4 

Newsleak 



 

 

Page 5 

 

2015 MWPHCC Golf Tournament 

Another successful annual MWPHCC Golf 

Tournament is in the books! 

 

The Annual Harry O’Meara Memorial Golf 

Tournament was played at Glenn Dale Golf 

Club with over 50 participants and numerous 

sponsors, the day was a complete success! 

  

For those who might not be familiar with the 

Harry O’Meara Memorial Golf Tournament, 

this is an annual event in which Harry, a past-

president of the MWPHCC, would coordinate 

every year to get members and industry friends 

together for a good time and a little golf mixed 

in.   After Harry passed away, the tournament 

was named in his honor. 

  

This year there were some very special partici-

pants in the tournament – The Harry O’Meara 

family! Harry’s son Chuck O’Meara, (a former 

member of PHCC, now resides in Ft Lauderdale 

FL), Harry’s two daughters, Sharon and Linda, 

Harry’s granddaughter – Kristi O’Meara and 

grandson Cliff O’Meara and nephews Bill 

Rhodes and Dick Rhodes, Nieces Barbara 

Rhodes and Peggy Purcell. 

  

A special thanks to the “Beverage Cart La-

dies”:  Sharon & Linda O’Meara, Barbara 

Rhodes, Peggy Purcell 

  

A lot of great memories were shared, especially 

from Joe Magnolia who used to play golf regu-

larly with Harry O’Meara. 

  

And to add just a little extra something special 

to the tournament, the O’Meara group came in 

first place! Congratulations to Chuck, Kristi, 

Cliff O’Meara and John Bruning! 

  

2nd Place honors went to the “Golf Commit-

tee”  - Ray Handy, Gary Markle, Dick Rhodes 

and Dave Becker! 

  

And once again, the “highest score” went to 

the team of Seidel Plumbing!  Way to go 

Otto! 

 A huge thank you to our sponsors this year: 

Breakfast Sponsor:   Seidel Plumbing 

Beverage Cart Sponsors:  Ferguson and  D 

& B Distributing Co. 

Hole sponsors:    Cummins-Wagner, Taze 

& Hewitt, US Boiler, RE Michel, Aireco, 

Magnolia Plumbing, Bradford White/ Wa-

ter Heaters and The Joyce Agency 

  

Thank You to all of our Sponsors and Par-

ticipants!  We’d also like to thank the Golf 

Committee:  Ray Handy, Dick Rhodes, Carl  

Anderson and Gary Markle for their hard 

work to make this a great event every year.   

Joe Magnolia with the O’Meara Family 

The Harry O’Meara Family 
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A Plug for Electrical Fire Prevention by Federated Insurance 

In our technology-centered lives, we 

tend to take for granted what ultimate-

ly makes all our gadgets work: elec-

tricity! We rush to “plug in” and gen-

erally don’t think twice about the pow-

er that keeps us connected. 

To bring attention to a growing hazard 

and to coincide with 2015 National 

Fire Prevention Week (October 4-10), 

let’s discuss electricity—a power 

source that’s similarly taken for grant-

ed and often ignored as a fire risk. 

Extension Cords 

Extension cords are useful for tempo-

rary wiring needs. The key word here 

is temporary. Extension cords should 

never be used as a permanent fix for 

reaching a primary power supply. 

Extension cord fire risk is mainly from 

overload. Overloads occur when ex-

tension cords are carrying more cur-

rent than they are capable of, which 

can cause the plug, socket, or the en-

tire cord to heat up. If the cord is near 

some easily combustible material, the 

excess heat could ignite a fire. 

Cord size and capacity must meet or 

exceed the requirements of the device 

being plugged into it. For example, a 

tool needing 14 amps must be powered 

by an extension cord with a minimum 

capacity of 14 amps. This is particular-

ly important for longer cords, since 

power capacity diminishes with length. 

Power Strips 

Country singer Trace Adkins made 

headlines in 2011 because of a fire that 

burned down his house. Investigators 

determined the fire started in the gar-

age…from an overheated power strip. 

Have you ever “discovered” a power 

strip hidden beneath dusty, forgotten 

piles of papers or other things? We 

probably all have and didn’t even 

consider the potential risk. But 

think about this: That buried power 

strip may be generating heat that 

could, over time, lead to combus-

tion of whatever material it’s near.  

Most power strips have the capaci-

ty to power multiple items, or the 

equivalent of 15 amps. The power 

draw of each item should be con-

sidered before plugging in addition-

al devices. As items are added, the 

chances increase for overheating 

and overloading the power strip.  

Power Load 

Knowing what types of electrical 

setups your company has is just the 

basis of a proactive fire prevention 

risk management plan. As electrical 

use increases, attention must be 

paid to the overall load on the en-

tire system. Recognizable warning 

signs of inadequate load may be as 

slight as lights dimming when 

equipment turns on, to a more ur-

gent indication like a breaker that 

continually trips. All workers 

should be aware of the warning 

signs, as early detection of electri-

cal issues is a valuable preventive 

for fires. If your electrical system is 

showing signs of being insufficient, 

a competent electrical contractor 

should be consulted. This is espe-

cially important before installing 

any new machinery or whenever 

electrical problems are noticed. 

Daisy Chaining 

Daisy chaining refers to an unsafe 

method of linking extension cords 

or power strips together in any 

combination, which can present 

undue fire risk and should never be 

allowed. The main reason people 

set up daisy chains is from a need 

for either more cord length or more 

outlets. Both situations create in-

creased stress on the power strip or 

extension cord that is plugged into 

the main outlet. That plug will have 

the most load and be increasingly 

stressed with each item added to the 

“chain.” 

The Burning Issue of Electrical 

Fires 

There are so many good reasons to 

pay attention to the electrical system 

your business uses every day. Not 

only will awareness help decrease 

the risk of electric shock and fire, 

you could also see more efficient use 

of power and less maintenance need-

ed. 

Conscientious awareness and fire 

prevention tactics can actually con-

tribute to your company’s fiscal 

fitness. The costs for electrical sys-

tem improvements or a stepped-up 

maintenance program can generally 

be absorbed. But the costs from a 

fire can mean the difference between 

staying in business or not. By incor-

porating risk management strategies, 

you are taking important steps to-

ward helping to keep your employ-

ees and business safe. 

Federated Insurance has developed 

a Fire Prevention Packaged Pro-

gram, which includes specific 

checklists and resources for your fire 

prevention and educational ef-

forts.  Contact your local Federated 

marketing representative or Federat-

ed’s Risk Management Resource 

Center (800-838-1760 or e-mail 

riskmanagementmateri-

als@fedins.com) for more infor-

mation. 

“Extension cords are 

useful for temporary 

wiring needs. The key 

word here is tempo-

rary. Extension cords 

should never be used 

as a permanent fix for 

reaching a primary 

power supply.” 
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Caller ID and Spoofing 

Phone Spoofing is a serious issue.  

Recently one of the Metro Wash-

ington PHCC members had their 

business phone line spoofed.  The 

company received countless com-

plaints from irate people that they 

were calling them repetitively.  

However, the business was not 

making those calls.  It was a big 

challenge to get the calling to stop 

but after help from the Federal 

Communications Commission 

(FCC) the calling finally stopped. 

What is Phone Spoofing?  Caller  

Identification, or "Caller ID," al-

lows you to identify a caller before 

you answer your telephone. A call-

er's number and/or name are dis-

played - on your phone or an exter-

nal display unit. Some phone and 

cable companies offer widgets that 

allow you to see caller ID displayed 

on your TV or computer screen.   

Caller ID service, however, is sus-

ceptible to fraud.  Using a practice 

known as "caller ID spoofing," 

callers can deliberately falsify the 

telephone number and/or name 

relayed as the Caller ID information 

to disguise the identity of the call-

ing party. 

FCC rules on caller ID spoofing 

Under the Truth in Caller ID 

Act,  FCC rules: 

 Prohibit any person or entity 

from transmitting misleading 

or inaccurate caller ID infor-

mation with the intent to de-

fraud, cause harm, or wrong-

fully obtain anything of value. 

 Subject violators to a penalty 

of up to $10,000 for each vio-

lation of the rules. 

 Exempt authorized activities 

by law enforcement agencies 

and situations where courts 

have authorized caller ID ma-

nipulation to occur. 

What are the rules regarding 

caller ID for telemarketers? 

FCC rules specifically require that a 

telemarketer: 

 Transmit or display its tele-

phone number or the telephone 

number of the seller on whose 

behalf the telemarketer is call-

ing, and, if possible, its name or 

the name and telephone number 

of the company for which it is 

selling products or services. 

 Display a telephone number 

that you can call during regular 

business hours to ask to no 

longer be called. This rule ap-

plies even to companies that 

already have an established 

business relationship with you. 

What other tips can the FCC give 

consumers? 

 Don't give out personal infor-

mation in response to an incom-

ing call. Identity thieves are 

clever – they often pose as rep-

resentatives of banks, credit 

card companies, creditors, or 

government agencies to get 

people to reveal their account 

numbers, Social Security num-

bers, mother's maiden names, 

passwords and other identifying 

information. 

 If you get an inquiry from a 

company or government agency 

seeking personal information, 

don't provide it.  Instead, hang 

up and call the phone number 

on your account statement, in 

the phone book or on the com-

pany's or government agency's 

website to find out if the entity 

that supposedly called you actu-

ally needs the requested infor-

mation from you. 

What are the rules for blocking 

and unblocking your telephone 

number? 

The FCC's Caller ID rules protect 

the privacy of the person calling by 

requiring telephone companies to 

make available free, simple and uni-

form per-line blocking and unblock-

ing procedures.  These rules give 

you the choice of delivering or 

blocking your telephone number 

for any interstate (between states) 

call you make.  (The FCC does not 

regulate blocking and unblocking 

of intrastate calls.) 

 To block your telephone num-

ber for any call, dial 

*67before dialing the tele-

phone number. 

 To unblock your number for 

any call (if you have a 

blocked line), dial *82 be-

fore  dialing the telephone 

number. 

What can I do if I suspect a vio-

lation of caller ID rules? 

If you have caller ID and receive a 

call from a telemarketer without 

the required caller ID information, 

if you suspect that Caller ID infor-

mation has been falsified, or you 

think the rules for protecting the 

privacy of your telephone number 

have been violated, you can file a 

complaint with the FCC.  

Filing a complaint 

You have multiple options for 

filing a complaint with the FCC: 

 File a complaint online: 

https://

consumercomplaints.fcc.gov/hc/en-

us/requests/new?

ticket_form_id=39744 

 By phone: 1-888-CALL-FCC 

(1-888-225-5322); TTY: 1-888-

TELL-FCC (1-888-835-5322) 

 By mail (please include in-

clude your name, address, contact 

information and as much detail 

about your complaint as possible): 

Federal Communications Commis-

sion 

Consumer and Governmental Af-

fairs Bureau 

Consumer Inquiries and Com-

plaints Division 

445 12th Street, S.W. 

Washington, DC 20554 

“Don’t give out per-

sonal information in 

response to an incom-

ing call.  Identity 

thieves are clever - 

they often pose as 

representatives of 

banks, credit card 

companies, creditors, 

or government agen-

cies ….” 

https://consumercomplaints.fcc.gov/hc/en-us/requests/new?ticket_form_id=39744
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President 

Charlie Perkins, Beltsville Htg & AC 

301-937-6700 

cperkbhac@hotmail.com 

 

1st Vice President 

Al Luke, Jiffy Plumbing & Heating, 

301-277-9111 

allanluke9111@gmail.com 

 

2nd Vice President 

Dave Warner, Real Plumbers 

301-567-2001 

realplumbers@earthlink.net 

 

Secretary 

RC Scott, Aztec Plbg & Htg 

410-315-8558 

Aztec-5@msn.com 

Treasurer 

Glenn King , G.R. King Plbg 

301-982-5373 

grkingplumbing@comcast.net 

 

Sergeant at Arms 

John Barry, J.E. Barry Plg & Htg 

301-583-0081 

 

Past President 

Bill Royston,  All-Pro Services, Inc. 

301-808-6800 

 

MWPHCC Auxiliary 

Marcia Shapiro, President 

301-475-6760 

 

Executive Director 

Susan Northcutt 

301-879-2912  

susan@mwphcc.org 

Metropolitan Washington Association of Plumbing-Heating-Cooling Contractors 
MWPHCC 

1322 Gresham Road 

Silver Spring, MD 20904–1436 
Board of Directors 
 

Mark Crooks 202-546-5500 
Buckey Davis  202-288-6300 
Ray Handy 240-433-1300 
Steve Heidler 410-268-7191 
Buck Hudson 240-375-0185 
Otto Seidel 202-397-7000 
David Shapiro 301-475-6760  
Fred Werth 301-864-1117 
Carl Anderson 240-264-3600 
Eddie Grierson 301-772-1700 
John Jacobs 301-580-2227 
Gary Markle 202-421-6195 
Dick Rhodes 443-561-1692  
 

We’re on the web!  Visit us at www.mwphcc.org or at www.facebook/MWPHCC 

PHCC Mission 

Dedicated to the promotion, advancement, edu-

cation and training of the Industry, for the pro-

tection of our environment and the health, safe-

ty and comfort of society. 

To Contact PHCC - NA: 1-800-533-7694 
or on the web at 

www.phccweb.org 


