
 

 

Calendar of Events 

 April 4 - Meeting 

 5:00 -Board Meeting 

 6:00 -T-4 Training  :     

 7:30 p.m. - Dinner and 

General Meeting 

 April 26 - MWPHCC Fishing 

 May 2 - Meeting 

split systems 

by The Joyce 

Agency 

HVAC Group.  

The training 

will begin at 6:00 pm.  Please plan 

to attend and invite your techs, 

mechanics and any colleagues that 

can benefit from technical training 

and the networking opportunities 

that you will only get at the 

MWPHCC meetings. 

If you have any ideas, suggestions 

or questions you can always feel 

free to contact me at 301-808-

6800. 

How much is a lead worth to you 

and how much are you willing to 

pay for it?  How about nothing?  

That’s right, I said nothing because 

free leads do exist. There are vari-

ous area programs, including 

Pepco’s rebate program that can 

help you generate leads without 

paying anything or investing a lot 

of time.  These programs have a list 

of eligible contractors that consum-

ers can access and it is free to get 

on these lists.  All that is required is 

a little paperwork to prove you are 

licensed and have insurance.  Why 

wouldn’t you sign up for every list 

possible that could lead to new 

customers?   

If you want to know more about how 

to get on these lists and expand your 

customer base, you’ll need to attend 

our next association meeting where 

we discuss these strategies and an-

nounce the latest industry news and 

tips for plumbing, HVAC and me-

chanical contractors.   

As I mentioned last month, our asso-

ciation is working to grow and at-

tract both plumbing and HVAC 

contractors to our chapter.  Since air 

conditioning season is right around 

the corner, we will have a great 

training this month on the Mitsubishi 

Message from the President — Bill Royston 

The Joyce Agency Sponsors April Meeting 

Be sure to join us for the April 

Membership meeting on Thursday, 

April 4, 2013 at the Holiday Inn in 

College Park, MD sponsored by 

The Joyce Agency HVAC Group. 

At 6:00 pm, The Joyce Agency will 

be providing free technical training 

on Mitsubishi Split Systems.  Our 

general membership meeting and 

dinner will follow at 7:30 pm.   

The Joyce Agency was established 

in 1982 and covers the plumbing 

and mechanical markets of Mary-

land, Virginia, Southern Delaware 

and Washington, DC.  They formed 

the Engineered Products Group 

(EPG) in 1998 to focus on the 

HVAC and Hydronics markets, as 

well as the engineering community 

and the specification market. 

From the beginning, they  endeav-

ored to become the best manufac-

turers representative agency for the 

finest manufacturers in the indus-

try.  They achieve this goal by 

focusing on intense customer ser-

vice to the contractor, wholesaler 

and engineer; by hiring and retain-

ing the best outside and inside 

sales people; and by representing 

select manufacturers who mirror 

their commitment to the customer. 

Join us and see how The Joyce 

Agency can help your business! 

Metropolitan Washington Association of 
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Newsleak 

The Metropolitan Washington 

PHCC would like to extend their 

congratulations to Glenn King. 

He is the recipient of the 2012 

MWPHCC Member of the Year 

Award.  Glenn is very deserving 

of this award. In the past year, he 

has worked tirelessly for this 

association in various capacities 

including on the Bylaws Commit-

tee.  

Glenn’s dedication and commit-

ment to Metro Washington 

PHCC is clearly evident and not 

just during the past year.  Glenn 

has served on the Board of Di-

rectors for many years, includ-

ing as President for 3 years.  

Glenn continues to serve on the 

Board of Directors providing 

support and helping to bring 

quality programs to the associa-

tion.  

Glenn started out in the plumb-

ing industry in 1970, making 

$1.70/hour.  In 1985 he opened 

his own plumbing business.  He 

provides service, repairs, drain 

cleaning, small remodeling jobs, 

and camera and jetting services 

for his customers.  To this day, 

his business is still family owned 

and operated. 

Congratulations Glenn and thank 

you for all that you do for the 

Metro Washington PHCC. 

2012 MWPHCC Member of the Year - Glenn King 

Welcome New Member 

 
We would like to welcome our newest MWPHCC member:  Tim the Master Plumber.  Tim the Master Plumber  

(TMP) is a family-owned company.  Although TMP does service work, they also provide assistance in areas such as: 

code consultation  and enforcement, training and education, project oversight, water conservation, education and ad-

vice, Plumber’s reports and so much more.   
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The Ram Truck brand unveiled 

the 2014 Ram ProMaster recently at 

the Chicago Auto Show. The Pro-

Master is a full-size commercial van 

with a wide array of best-in-class 

accolades. The ProMaster is a work-

horse built specifically for the hard-

est-working professionals around—

people like you our members—and 

you have a chance to win one of the 

first ProMaster vans to roll off the 

line. To complete an entry form you 

will need to go to the following 

website : 

Promotion.  

chryslercommercialvehicles.com/
worklikeapro/#/ 

and tell Ram about your business 

and how a new 2014 Ram ProMas-

ter van would help. Chrysler is also 

offering a $500 cash allowance 

toward the purchase or lease of 

many Chrysler, Jeep, Dodge and 

Ram vehicles for PHCC members 

and their family.  Additionally, 

members will receive up to $1,000 

on your choice of either  commer-

cial equipment, graphics or no-

extra charge 2 year gas/diesel lube

-oil-filter allowance.  For more 

information go to: 

http://www.phccweb.org/files/

PDFs/PHCCAdfinalweb.pdf 

Chrysler’s Work Like a Pro Contest and Special Offer for PHCC Members 

OSHA is requiring that all employ-

ees be trained on how to read and 

interpret new Safety Data Sheets by 

Dec. 1, 2013. The PHCC Educa-

tional Foundation offers this training 

online through its Virtual University. 

In the Technical, Industrial & 

Safety Skills Library, click on the 

link for OSHA – General Industry. 

At the bottom of the listing, this 

course can be found, titled GHS 

and OSHA Hazardous Communi-

cation. The course is 30 minutes 

in length and costs $20 per person. 

PHCC members save 10 percent 

by entering the code mem10 at 

checkout.  

Required HazCom OSHA Training 

All employers with 50 or more em-

ployees are required to display and 

keep displayed a poster prepared by 

the U.S. Dept. of Labor summariz-

ing the major provisions of The 

Family and Medical Leave Act 

(FMLA) and telling employees how 

to file a complaint. The poster must 

be displayed by March 8, 2013, in 

a conspicuous place where em-

ployees and applicants for employ-

ment can see it. A poster must be 

displayed at all locations even if 

there are no eligible employees. A 

copy of the poster prepared by the 

Department (WH 1420) is avail-

able for your information and for 

posting in the workplace.  

You can go to the following web-

site to print out copies of the 

poster:   

http://www.dol.gov/whd/regs/

compliance/posters/fmlaen.pdf 

New FMLA Poster Required for Companies with More than 50 Employees   

“All employers with 50 

or more employees are 

required to display and 

keep displayed a poster 

prepared by the U.S. 

Dept. of Labor summa-

rizing the major provi-

sions of The Family and 

Medical Leave Act 

(FMLA)”  
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On March 8, 2013, USCIS re-

leased a new Employment Eligi-

bility Verification Form I-

9.  Employers should begin using 

the new Form I-9 with revision 

date 03/08/13 immediately for all 

new hires.  The revision date is 

on the lower left of the new form 

(Rev. 03/08/13)N.  Employers 

may continue to use previously 

valid Forms I-9 (Rev. 08/07/09Y 

and 02/02/09N) for 60 days until 

May 7, 2013.  After 05/07/13, 

employers must only use the new 

Form I-9 (Rev. 03/08/13)N.  In 

the cases of reverification or 

rehires the new version of the 

Form I-9 (Rev. 03/08/13)N must 

be used. For more information, 

please refer to the Federal Reg-

ister notice. You may obtain the 

new Form I-9 (Rev.03/08/13)N 

by visiting I-9 Central or 

the USCIS website at  

http://www.uscis.gov/files/form/

i-9.pdf 

Here are some of the changes to 

the I-9: 

Form I-9 is now two pages 

Expanded instructions 

New fields for e-mail address, 

phone number and foreign pass-

port in Section 1. 

Employers are required to com-

plete Form I-9 for all newly-

hired employees to verify their 

identity and authorization to 

work in the United States. 

New Form 1-9 Released 
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A Facebook page can be an effective 

tool for word-of-mouth advertising 

for a plumbing, HVAC or rooter 

company, keeping you connected 

with current customers and in front 

of new ones. Comments, Likes and 

recommendations by customers on 

your Facebook page also get broad-

cast to their friends, so your goal is 

to post something that will get cus-

tomers to respond. Best of all, these 

folks can say positive things about 

your service. We took a look at ac-

tive plumbing company Facebook 

pages and came up with these tips 

that you can use on your Facebook 

page right away.  

1. Offer customers incentives to 

post favorable comments 

2. Ask longtime customers to post 

recommendations 

3. Show images of unusual or 

challenging jobs to show 

your expertise 

4. Toot your horn about awards 

and honors 

5. Make a special offer or pro-

motion 

6. Give seasonal tips for home-

owners 

7. Be a source of news on 

plumbing products, water 

quality or other relevant top-

ics 

8. Show community spirit - 

promote local businesses or 

charity events 

9. Show that your staff is 

friendly and hard working 

10. Post a question as a conversa-

tion starter 

11. Turn the Cover Photo or top 

image into an advertisement 

Some plumbing companies use the 

cover photo to make coupon of-

fers and induce visitors to Like the 

page. You’ll need to contract with 

a social media marketing firm or 

Facebook developer to get this 

functionality. Your Facebook page 

can be programmed to automati-

cally send first-time visitors to the 

cover photo or top image. 

Facebook can be a great tool for 

businesses to advertise for free 

and expand their customer base.  

Many younger customers utilize 

social media to connect with 

friends and family and to get in-

formation.  It’s time for businesses 

to learn how to use social media to 

their advantage and widen their 

customer base.  

Facebook Tips for Plumbing and HVAC Businesses by Jeff Copeland 
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Small Business Tax Preparation Tips  by Caron Beesley 

Tax season is here.  Whatever your 

business structure and reporting re-

quirements there are several steps you 

can take to get your  'ducks in a row' 

to help you maximize your deductions 

and sail through tax season. 

1) Gather Your Records and Check 

Your Books   

Whether you are an independent con-

tractor or growing small business, 

spend some extra time as the calendar 

year draws to a close examining your 

books and records. Make sure every-

thing is accurate and up-to-date, and 

that records and documentation that 

help support the numbers in your tax 

return are clearly organized – this 

includes old tax forms, expense re-

ceipts, bank statements, etc.  

2) Understand What Deductions 

Can do For Your Small Business 

Now is the time to increase your ex-

penses so that you can maximize your 

business tax deductions before the 

end of the year. From stocking up on 

office equipment; making charitable 

donations; to paying bills early 

(utilities, phone bills, etc.) - all these 

affect your deductible bottom line.  

Taking all the deductions you deserve 

can be a tricky business and, as a 

small business owner, getting it 

wrong can be costly. Not least of all 

when it comes to understanding what 

business tax deductions you are eligi-

ble to claim. The comprehen-

sive Small Business Expenses and 

Deductions portal on Business.gov 

provides a brief overview of expenses 

that qualify as tax deductions, with 

links to resources that provide clear 

guidance on deducting and capitaliz-

ing your expenses. 

3) If Cash Flow Permits – Defer 

Income Earned        

Depending on your business 

structure, you may be able to 

make some inroads to reducing 

your overall taxable earnings for 

the current tax year by deferring 

any payments you receive for 

services or products rendered 

during until the first week of 

January . This will defer your tax 

owed on this income. If you are a 

sole proprietor, LLC, S Corpora-

tion, or in a legal partnership, 

income deferral can make good 

sense - especially if you don't 

foresee any significant changes to 

your income tax rates in the new 

year. If unsure, make sure to 

check with a professional tax 

advisor. However, if you have any 

doubts about the solvency or fu-

ture of your clients, don't defer -

collect those payments soon as 

possible. 

4) Understand Your Obligations 

as an Employer -  

If you have hired employees for 

the first time, or have used inde-

pendent contractors in the past 

year, it's worth familiarizing your-

self with tax reporting obligations 

and deadlines that will hit early in 

the new year. 

Employees - As an employer you 

must provide your employees 

with W-2 forms by January 31 

(usually the next business day if 

the 31st falls on a weekend). W-2 

forms must also be filed with the 

Social Security Administration 

(SSA), showing wages paid and 

taxes withheld for the year. This 

must be accompanied by your W-

3 form (which shows the total of 

all W-2s) by the end of February. 

Independent Contractors - If you 

have paid an independent contrac-

tor or other business who is not 

your employee at least $600 during 

the year, you should have been 

maintaining W-9 forms, contrac-

tor's business licenses and certifica-

tion of insurance during the year. 

The end of January is the deadline 

for sending each independent con-

tractor a completed copy of Form 

1099-MISC to report payments 

made to that contractor.  You can 

download all these forms directly 

from Business.gov. To help small 

business owners stay on top of key 

tax deadlines, each year the IRS 

provides a free tax calendar. 

5) Set-up or Contribute to a Re-

tirement Plan 

By setting up and/or making a con-

tribution to a 401(k), Roth IRA, 

SEP, or KEOGH plan – you can 

reduce your annual taxable income. 

Check your plan's allowable contri-

bution limit for the year and talk to 

your accountant about what makes 

sense for your business. 

6) Take Advantage of the Tax 

Resources Offered by the Gov-

ernment 

The good news is that, more than 

ever, the government is reaching 

out to small businesses to help 

address their tax questions and 

provide free tax advice. From 

online advice to in-person and Web

-based training, there are some very 

specific resources available from 

Uncle Sam to help small business 

owners understand their tax obliga-

tions as well as tax changes that 

may impact them in the new year. 

“Make sure everything is 

accurate and up-to-date, 

and that records and 

documentation that help 

support the numbers in 

your tax return are 

clearly organized – this 

includes old tax forms, 

expense receipts, bank 

statements, etc.”  
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President 

Bill Royston,  All-Pro Services, Inc. 

301-808-6800 

allproserv@rcn.com 

 

1st Vice President 

Charlie Perkins, Beltsville Htg & AC 

301-937-6700 

cperkbhac@hotmail.com 

 

2nd Vice President 

Al Luke, Jiffy Plumbing & Heating, 

301-277-9111 

alluke9111@gmail.com 

 

Secretary 

Buck Hudson, CW Plumbing & Htg 

301-261-4184 

hudplumb@aol.com 

Treasurer 

Mark Crooks, John C. Flood, Inc. 

202-546-5500 

 

Sergeant at Arms 

John Barry, J.E. Barry Plg & Htg 

301-583-0081 

 

Past President 

Buckey Davis, John C. Flood, Inc. 

202-288-6300 

 

MWPHCC Auxiliary 

Marcia Shapiro, President 

301-475-6760 

 

Executive Director 

Susan Northcutt 

301-879-2912  

susan@northsecure.com 

Metropolitan Washington Association of Plumbing-Heating-Cooling Contractors 
MWPHCC 

1322 Gresham Road 

Silver Spring, MD 20904–1436 
Board of Directors 
 

Ray Handy 240-433-1300 

Steve Heidler 410-268-7191 

Phil Heitmuller 202-726-8879 

Glenn King  301-982-5373 

RC Scott  410-315-8558 

Otto Seidel 202-397-7000 

David Shapiro 301-475-6760 

Dave Warner 301-567-2001 

Fred Werth 301-864-1117 

Carl Anderson 240-264-3600 

Jonathan Lang 301-772-1700 

John Jacobs 301-580-2227 

Gary Markle 202-421-6195 

Dick Rhodes 443-561-1692  

We’re on the web!  Visit us at www.dcplumbers.com or www.dcplumbers.org 

PHCC Mission 

Dedicated to the promotion, advancement, edu-

cation and training of the Industry, for the pro-

tection of our environment and the health, 

safety and comfort of society. 

To Contact PHCC - NA: 1-800-533-7694 

or on the web at 

www.phccweb.org 


